Support for the Bladder Cancer Awareness Campaign — May 2026

Dear primary care colleagues,

In May 2026, RM Partners (the Cancer Alliance for NWL and SWL), in partnership
with Action Bladder Cancer UK, launched a public campaign to raise awareness of
bladder cancer signs and symptoms. This is redelivering the campaign that ran in
September 2025

It's aimed at people over the age of 50, from lower socio-economic groups as these
people are most likely to experience a late-stage cancer diagnosis, and people from
Black and South Asian ethnic backgrounds, who are known to experience health
inequalities.

The campaign is running in areas of highest deprivation across all 14 boroughs in
north west (NW) and south west (SW) London on out of home advertising, social
media and online search engines and will be supported by local community
pharmacy partnerships activity. Selected community pharmacies across NW and SW
London will also be promoting the campaign during May and June delivering key
messages and very brief advice to targeted customers. This may increase activity in
your practice.

The out of home bladder cancer awareness campaign burst will run through May and
June 2026 and bursts of social media promotion will continue until March 2027.
Key messages include:

« Symptoms of bladder cancer can overlap with the symptoms of urinary
tract infection (UTI) in both men and women as well as gynaecological
conditions and peri- and post-menopausal symptoms in women.

« Women have a higher 1-year adverse survival rate than men, making
early recognition and referral especially important at improving
outcomes.

* About 80% of people diagnhosed with stage 1 bladder cancer survive
their cancer for 5 years or more, compared with about 10% of those
diagnosed at stage 4.

* Increasing symptom awareness will enable patients to consult with a
healthcare professional earlier, meaning there is opportunity for earlier
diagnosis and reduced late-stage diagnosis

« Tobacco use is the single biggest risk factor for bladder cancer.

We are encouraging practices to maximise activity by:
1. Sharing the primary care campaign toolkit, which includes key messages, with
practice staff
2. Engaging in Making Every Contact Count (MECC) and actively promoting
symptom awareness during relevant consultations



The campaign website is now live. Social media resources can be downloaded via
www.samesymptomsdifferentstory.com. Digital posters are available in 11 languages
(for download only).

Your support will help ensure more people recognise symptoms early and seek
timely advice. For more information please email: rmpartners.primarycare@nhs.net.
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